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There was a short survey conducted among participants of 

„Boost your business with Corporate Social Responsibility“ conference in Tallinn on September 22, 2014. 

The results of 121 participants (26% of them micro, 39% SME, and 35% large businesses; 22% of them manufacturing, 13% B2C 
service, 43% B2B service, and 21% other sectors, including non-business) of the survey were following: 



1. Which Sustainability and Corporate Social Responsibility issues do you consider most relevant for your business? 
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Workplace / HR practices

Environmental issues

Consumer affairs and ethical relations

Fair practices

Community involvement  and contribution to social issues

Responsible product / service development

Other

None



2. Why to invest in company's responsibility?
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0,0% 5,0% 10,0% 15,0% 20,0% 25,0%

Increasing sales

Cost savings

Product and service development

Corporate reputation building

Increasing customer satisfaction

Increasing job satisfaction

Attractive for investors

Ensures sustainable and lasting business opportunities

Reduction of environmental impact

Risk management

Compliance with laws and regulations

Other reasons, please specify:

No benefits



3. Are you planning to pay more strategic attention to 

Sustainability and Corporate social Responsibility issues in upcoming 2 years?
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0,0% 10,0% 20,0% 30,0% 40,0% 50,0% 60,0% 70,0% 80,0% 90,0%

Yes

No, this is not a priority

No, we are already responsible enough

Don`t know yet



4. What would help businesses in Estonia to be more responsible and socially-environmentally sustainable?
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0,0% 5,0% 10,0% 15,0% 20,0% 25,0%

Higher awareness among businesses

More demand from employees

More demand from consumers

More demand from business partners

Public pressure

Supportive tax system

Recognition and support from state level


